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m Consequences for cartography?

Ifi

rffan;q};iq;[iii

m How to deal with it?
m Chances or risks?
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1. Map creation - Webmapping

2. Cartographic Communication in Web 2.0

3. Further research tasks
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Webmapping 1.0 Webmapping 2.0

producer-centric user-centric

unidirectional publication . .
participation, collaboration

(reception)

only reading reading and generation

closed map applications open maps

predefined content and map personalised maps (user defined
design content and map design)

-> user as an active
producer and consumer
(prosumer)

= user as an active
consumer

modified after Maguire 2007: GeoWeb 2.0 and Volunteered Gl. (E |GF
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m Collaborative or personalised maps

® Map creation per APl or webmapping applications with
GUI

Maps from everyone for everyone!
Maps for everyday life - pragmatic approach

-> implications for the theory and praxis of cartography

Important)

(invisible cartographer, pragmatics becomes more
o
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Dialog mit Dialog mit

¢ Fachmann Kartograph |
Erfassung und Kartographische Gestaltung uswertu
Speicherung und Speicherung der Daten (Analyse)
der Daten
Objekte
mit klassische
Raum- [—> Quellen- |
bezug | material
> mediale
Darstel-
lung
Direkter
Zugriff
Umvyelt F.ac"hma nn , Ka rt09 raph Beﬁutzer
"Original” Primarmodell Sekundarmodell Tertidrmodell

Hake / Grinreich / Meng 2002: Kartographie. p. 22.
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_________________________________ collaborative_ _ __ _ _
oo oo TIC T _
; \ personalised : ,', collaborative : :
|nforrr\1/aGI|data/ \ Cartographic Modelling
~a i Reading
thematic data o APl —— MaI{/sl,Qup » Interpretation
Val P Acting

base data/-map /

t 4 personalised :
L collaborative i

. Secondary model Tertia

controlled by experts

controlled by prosumers

——— selection and design by prosumers
- - -—--+ modifications and changes by prosumers

Hoffmann 2011.
IGF
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Expert
Prosumer

Prosumer
(map creator with GUI)

Consumer
(map reader)

active participating users - Prosumers

passive participating users - Consumers
(IGF
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Cartographic Communication in Web 2.0

Cartographer Prosumer User
(Expert) (Consumer)
- Analysis and - Tasks - Tasks
Visualisation - Interests - Interests
Methods - Abilities - Context

Reality

- Context

Based on Kolacny 1970.

Feedback Loop
Tools, Selection of Coding,
Symbols, —| Data, Tools, | Cartographic |— M&s;up — | Decoding —» ﬂgwﬁggﬁe‘:ﬁf
Base Maps Base Map Modelling P P
Webmapping Application, API Map Reader
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New challenges for cartography in Web 2.0

B prosumer research (requirements, motivations, user
behaviour, map purposes) with consideration of social and
psychological aspects

B adequate tools for map creation, prosumer support

B map design, adequate symbols, need for new design
principles?

® data management and integration in formal data (implies also
guality, credibility, data privacy)

- Aim: utilise the potential of Webmapping 2.0
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Thank you for your attention!

Karsten Hoffmann

kKhoffmann@igf.uni-osnabrueck.de
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